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JEEP’S 2015 SUPER BOWL COMMERCIAL

https://www.youtube.com/watch?v=j7LbPdzYrrE
https://www.youtube.com/watch?v=j7LbPdzYrrE


WHAT “CUSTOMER VALUE” IS JEEP 
COMMUNICATING?



SOMEHOW THE COMMUNICATION BROKE 
DOWN 



HOW DOES THIS HAPPEN?



COMMUNICATING CUSTOMER 
VALUE



WHY DO NEED TO STUDY 
COMMUNICATIONS?



WHY WE STUDY COMMUNICATIONS

Choosing to not have a communications strategy means 
you’re leaving communication to chance

Communication can build trust…but only if it’s “real” 
and consistent

 If you have a great product and choose to not have a 
strategy for communications…well, who cares

We (businesses) all have a story to tell…it will get told 
one way or the other.



THE BEST COMMUNICATION STRATEGY IS 
“INTEGRATED”

Integrated marketing means all pieces of the promotional mix are 
”speaking the same language”. This includes:

 Advertising – presentation or promotion of business/products that is 
paid for

 Sales Promotion – incentives to encourage purchases

 Personal Selling – person-to-person selling

 Public relations – building good relations with the public through 
favorable publicity

 Direct marketing – targeting a specific audience to obtain an 
immediate response



INTEGRATED COMMUNICATIONS…

 Delivers a consistent message at every touch point the 
consumer has with the brand.

 Ties together all company messages and images

 Tells one story with one voice.

 Is especially difficult when blending online and offline



STEPS FOR CREATING AN INTEGRATED 
MARKETING MESSAGE

Who’s the 
target?

What’s the 
objective?

What’s the 
message?

What’s the 
media?

Who’s the 
source?

Feedback



RISKS OF CELEBRITY BRAND 
AMBASSADORS 

 Images change (remember Tiger Woods)

Celebrities get overexposed

What happens with the celebrity is “bigger” than the 
brand?

Consider the target first and how the celebrity will 
connect with them


